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WHAT ARE THEY?

Posters can be physically 
printed or displayed 
electronically, on social 
media for example.

A good poster instantly 

tƻǎǘŜǊǎ ŀǊŜ ŀƴ ŜũŜŎǝǾŜ ǿŀȅ ƻŦ 
ƎŜǩƴƎ ŀ ƳŜǎǎŀƎŜ ŀŎǊƻǎǎ ǘƻ ŀ 
wide audience in a simple, easy 
ŀƴŘ ŀũƻǊŘŀōƭŜ ǿŀȅΦ 

WHAT ARE THE BENEFITS?

visibility in that area (e.g. if 

Great posters can have 

or conveniences can work 

and bold text. The best 
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Before you design your poster, you will need to have a clear 
ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ȅƻǳǊ ƎƻŀƭΣ ŀǳŘƛŜƴŎŜ ŀƴŘ ǿƘŜǊŜ ȅƻǳ ǿŀƴǘ ǘƻ ǎƘŀǊŜ ƛǘΦ

WHAT YOU NEED  
BEFORE DESIGNING

A CLEAR GOAL
5ƻ ȅƻǳ ǿŀƴǘ ǘƻ ŀŘǾŜǊǝǎŜ

an event in your Province? Or
ŀǧǊŀŎǘ ƴŜǿ ƳŜƳōŜǊǎ ǘƻ ȅƻǳǊ
Lodge?
is, have it clear in mind and

choices.

are emphasising the key
ƛƴŦƻǊƳŀǝƻƴ, making it the

A TARGET AUDIENCE 
²Ƙƻ ƛǎ ȅƻǳǊ ǇƻǎǘŜǊ ŦƻǊΚ

informed decisions to create

It is important to have in
mind who you are designing
your poster for

design choices.

 KEEP IT SIMPLE!
You don’t need to explain 
everything in one poster and 
people need to understand what 
ȅƻǳΩǊŜ ǇǊƻƳƻǝƴƎ ŦǊƻƳ ŀ ŘƛǎǘŀƴŎŜΦ

Create something that makes the 
ǾƛŜǿŜǊ ǿŀƴǘ ǘƻ ŬƴŘ ƻǳǘ ƳƻǊŜ 
ŀōƻǳǘ ǿƘŀǘ ȅƻǳ ŀǊŜ ƻũŜǊƛƴƎΗ

be dictated by many factors
like ŀƎŜΣ ƭƻŎŀǝƻƴΣ ƛƴǘŜǊŜǎǘǎ,

may want to consider giving
it a simple and minimal look.

dynamic design and add
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WHAT YOU NEED
BEFORE DESIGNING

A DEFINED PLACE WHERE 
YOU WANT TO SHARE IT 

print

it on social media, this will

decide the right size and type
of paper

to others, make sure it is at
least an A0

social media, keep in mind
that the text should never
take more than 20% of your 
Ŭƴŀƭ ŘŜǎƛƎƴ
most viewers navigate social 

smartphone, where it is easier 
to ƎǊŀǎǇ ǘƘŜƛǊ ŀǧŜƴǝƻƴ ǳǎƛƴƎ 
ŎŀǇǝǾŀǝƴƎ ƛƳŀƎŜǎ.
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WHAT TO INCLUDE

USEFUL INFORMATION 
THROUGH IMAGES  
AND TEXT 

appealing images is key

ǳǎŜ ŘƛũŜǊŜƴǘ
font sizes to organise your
ƛƴŦƻǊƳŀǝƻƴ in hierarchical
order and graphics or
photos to make it more

ƘƛƎƘπǉǳŀƭƛǘȅΗ

stock photos that can be

 
image which is 
badly cropped.

  
image with sharp 

and .

organise
.

ABCDEFGHIJKLMN
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A COLOUR SCHEME 

ŎƻƭƻǳǊǎ Ŏŀƴ ƛƴƅǳŜƴŎŜ 
people’s behaviour and 
decision-making. Therefore, 

brand is easily recognisable.

also be determined by

! /![[ ¢h !/¢Lhb ϗ/¢!Ϙ 

in a poster.

A bright red can 
evoke the feeling of 
the holiday season.

Blue
loyalty and is normally 

Green is associated with 

Red with strength and joy, 
and so on…

 TOP TIP
hƴŜ ƳƻǊŜ ǎǳƎƎŜǎǝƻƴ ǿƻǳƭŘ ōŜ ǘƻ ǇƭŀŎŜ 
ȅƻǳǊ /¢! ǘƻǿŀǊŘǎ ǘƘŜ ōƻǧƻƳ ƻŦ ǘƘŜ 
ǇƻǎǘŜǊΦ Lƴ ǘƘƛǎ ǿŀȅΣ ǘƘŜ ǇƻǘŜƴǝŀƭ ǾƛŜǿŜǊ 
ǿƛƭƭ ƘŀǾŜ ǘƘŜ ǝƳŜ ǘƻ ƎŀǘƘŜǊ ǎƻƳŜ 
ƛƴŦƻǊƳŀǝƻƴ ōŜŦƻǊŜ ƳƻǾƛƴƎ ŦƻǊǿŀǊŘΦ

want to take a look at
the meanings associated
with each colour.
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EXAMPLES OF  
WHAT TO AVOID

Some of 
the text is 
missing
the page

symbols 
make it 

font sizes, 
widths and 

 
make it less 

likely that 
people will 

fonts and 

makes it 
look messy

Poster looks like it was made on 
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going for a 
name that 

there…
explain it!!

Choose 
one font 

to it, looks 
very messy 
otherwise!

Why do the 
dogs have 
wings?

overlapping 
ones look very random

This is 
the only 

 

the event – 
people need 
more than 
this!
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EXAMPLES OF 
WHAT WORKS WELL

Minimal 
wording 
adds 
simplicity, 
they have 
described 
the whole 
event in a 
few words – 
what more 
is there to 
say?

 grabs 

big bold 
typeface 

and simple 
wording

One, simple 
graphic 

works very 
well as it 

the theme 
perfectly
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Relevant 
image or 
graphic, 

Logo clearly 
visible so 
people know 
who the 
organiser is

a ‘call to 

as “how to 
get involved” 
or “click here 

more”

 are 
easy on the 

eye, black 
contrasts 

against the 
green 
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TOP TIPS

WHAT TO DO

needs to be clearly stated on

grasp.

clear and concise. One simple

points. Avoid wordiness

acronyms.

break any poster design so try
not to go overboard with the

cool tones.

be easy to read from a fair
distance for viewers to

by making a headline, which
is the central and largest text
element in the design, followed 

something that is directly
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add more elements to help 

WHAT NOT TO DO

one type of font in a poster. 

in the world of design! Try 
something big, bold and easy 
to read from a distance.

who have sight problems
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Here at UGLE we use an online design website called 
/ŀƴǾŀ ŀƴŘ ǿŜ ŜƴŎƻǳǊŀƎŜ ȅƻǳ ǘƻ ǳǎŜ ƛǘ ǘƻƻΦ

HOW YOU CAN 
MAKE POSTERS

2

 
 

Go to ǿǿǿΦŎŀƴǾŀΦŎƻƳ

1
Start by 

design (in this 

14 www.ugle.org.uk



 TOP TIP
/ŀƴǾŀ ƛǎ ŀ ƎǊŜŀǘ ǇƛŜŎŜ ƻŦ ǎƻƊǿŀǊŜ ǘƘŀǘ ȅƻǳ 
ǿƛƭƭ ǉǳƛŎƪƭȅ ōŜŎƻƳŜ ƅǳŜƴǘ ƛƴΦ Lǘ ƛǎ Ŝŀǎȅ ǘƻ 
use and a lot of the work is done for you 
ǿƛǘƘ ǘƘŜ ǘŜƳǇƭŀǘŜǎΦ

5
PDF (note, this 

4
click here

3
Or start from 
scratch

shapes
adding photos
adding text boxes
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